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Creating the best products, 

growing our business 

profitably and sustaining 

our performance require 

investments and engagement 

in the development of our 

people and in the wellbeing 

of the world around us.

HARMAN was founded more than 60 years ago and quickly became the authority in the music 
recording and performing industry. Today, we can lay claim to some of the most substantial — 
and established — brands in the business. But in many ways, we also are a startup, having 
undergone a significant transformation in 2007 when we started to think more broadly about our 
core competencies, our customers and what we needed to do to be best in class. This meant a 
worldwide reassessment of our approach to sustainability.

Creating the best products, growing our business profitably and sustaining our performance 
require investments and engagement in the development of our people and in the wellbeing of 
the world around us. Two years ago, we reported on key performance indicators around certain 
economic, social and environmental impacts. We are proud to see progress on all fronts, with 
particular attention to our efforts focused on making our operations as well as our performance 
venues and automobiles around the globe safer and cleaner.

HARMAN continues to take critical steps to reduce energy usage and carbon emissions. 
Production processes have been reconfigured to reduce certain steps and recycle scrap material. 
Manufacturing sites have been repositioned to save fuel, transportation costs and environmental 
emissions. After piloting a 5 percent energy reduction goal at three of our largest facilities, we 
established a goal of achieving a 10 percent reduction over five years and expanded the scope 
to more facilities. 

In addition to improvements in our operations, HARMAN develops products and technologies that 
meet our customers’ increasing demands for greener solutions. HARMAN’s GreenEdge™ audio and 
infotainment technology delivers the same premium level of audio output performance while using 
only half the input power. GreenEdge™ also produces lower emissions, thanks to lighter weight and 
reduced power consumption. In addition, HARMAN’s HALOSonic™ noise-management solutions 
require less material to insulate a vehicle, potentially helping automakers meet Corporate Average 
Fuel Economy regulations and improving vehicles’ miles-per-gallon performance. 

HARMAN’s DriveCore™ technology significantly reduces energy consumption while delivering 
unsurpassed performance. A tiny chip replaces 500 parts required in a traditional amplifier, 
resulting in a lighter, space-saving design. With fewer parts, these Crown® amplifiers generate 
more operating efficiency and are more reliable. 

Sustainability at HARMAN means thinking toward the future, managing today’s business 
challenges and having the right fundamentals in place. It is the strategy through which we 
differentiate HARMAN from our competitors and one that will enable us to create, grow, sustain 
and, ultimately, succeed for our people, customers, shareholders and communities. 
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