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Summary of Initiative
The Veteran Recruiting Strategy supports our commitment to diversity and inclusion 
and emphasizes our support of veterans in the workforce. It is key to building a skilled 
pipeline of capable, engaged and empowered employees.

The Need
Duke Energy, one of America’s largest electric power companies, is committed 
to powering the lives of the 24 million people we serve. The energy sector is going 
through an exciting transformation, and the needs and expectations of our customers 
and communities are evolving. We are building a brighter energy future; modernizing 
our system; and investing in new, cleaner technologies. We are also addressing 
the challenge of replacing the institutional knowledge and expertise of a changing 
workforce. We anticipate that nearly 9 percent of our employees will be leaving through 
retirement or other reasons by 2021. We determined that the changing nature of our 
business is creating a gap in the skills needed to continue to drive our business. The 
kinds of training, skills and leadership qualities that veterans possess uniquely address 
this business need. Accordingly, we developed a strategy to recruit veterans to the 
company in greater numbers. 

The Solution
As part of our comprehensive workforce development strategy, Duke Energy created 
the veteran recruiting initiative and formed a dedicated military recruiting team to 
establish and maintain relationships with veteran organizations, military installations 
and internal stakeholders. This team is responsible for providing consultation to our 
business units on the execution of our strategy. Through coordinated efforts, we 
routinely conduct information sessions, attend military career fairs and events, and 
partner with veteran nonprofits to generate interest in Duke Energy careers. We identify 
geographies that are heavily populated by those transitioning out of the military and 
target organizations that assist veterans in assimilating into our communities. 

Partnerships and Enabling Public Policies
The strategy encompasses partnerships with 26 military installations, veteran nonprofits, 
internal networking and affinity groups, the Center for Energy Workforce Development’s 
Troops to Energy program, and the U.S. Army’s Partnership for Youth Success.   

Outcomes/Benefits
By the end of 2017, we expect to hire more than 250 veterans — about 15 percent of 
our incoming workforce. Key successes include:

 ~ Line workers: 

• 65 percent of veterans pass the pre-employment aptitude test, which is 17 
points above the national average.

• Half of our most recent hiring class of 22 linemen are veterans. 

 ~ Emergency preparedness:

• Our new director of emergency preparedness was recruited through a veteran 
nonprofit in North Carolina. He is a retired Army colonel responsible for planning 
and coordination of Duke Energy’s response efforts during high-impact weather 
events and other emergencies. 

 ~ Vehicle maintenance technicians:

• Five veterans have been placed as technicians within our fleet organization as a 
result of military installation visits and recruiting efforts. 
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“Our dynamic industry demands 
the kind of new and different skills 
from our workforce that veterans 
embody. Our new program to 
recruit veterans to our team is 
producing great results.” 
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