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At the core of Caesars Entertainment’s values and central to how we do business is a deep 
commitment to contributing in a meaningful way to the communities in which we work. Corporate 
responsibility and sustainability extend beyond our license to operate. We are committed to using 
our human capital, global reach and industry leadership to lay the groundwork for shared growth 
and sustainability. Our success and prosperity are inexorably linked to that of the communities 
we serve. 

With 54 properties and more than 67,000 employees worldwide, we recognize the impact of 
our business on the environment. Our sustainability efforts span all of our operations, from 
how we run our business to how we engage suppliers. We take a multifaceted approach to 
addressing environmental sustainability issues through CodeGreen, our companywide effort to 
reduce greenhouse gas emissions, improve energy efficiency and use water more wisely. Since the 
program’s inception, we have enhanced our data-collection and monitoring systems across all of 
our properties and increased the staffing of CodeGreen teams to more than 200 employees that 
are trained Green Meeting Professionals. Highlights of our efforts include:

Minimizing Energy Consumption and Emissions
Caesars Entertainment has invested $3.5 million across 37 projects delivering nearly 24 million 
kilowatt hours of energy savings per year. In 2012, a year earlier than our target, we saw a 3.2 
percent reduction in energy consumption per thousand air-conditioned square feet and achieved 
a 5.4 percent reduction in greenhouse gas emissions per thousand air-conditioned square feet. 
Additionally, we replaced 70,000 halogen bulbs with LEDs across our U.S. properties.

Reducing Waste
We are committed to reducing waste to the greatest extent possible and, for the first time in 
2012, measured a 24 percent waste diversion from landfills, well on our way to our long-term goal 
of 50 percent diversion by 2020. 

Using Less Water
Water conservation targets have been set for the more than 100,000 faucets across our 
properties, air conditioning and irrigation. With a 7 percent reduction in water consumption 
per air-conditioned square foot since 2008, we are on track to achieve our targeted 10 percent 
reduction by 2015 and 15 percent by 2020. 

At Caesars Entertainment we know that we can’t do it alone and that real impact stems from 
collaboration. We continue to build our strategic partnerships with organizations like the Clean 
the World Foundation and ONE DROP. 

Moving into 2014, our guests will experience our progress firsthand and we will continue to 
challenge ourselves to do even more to create cleaner, more vibrant communities. 

Gary Loveman
Chairman, President and CEO
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