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Summary of Initiative
Best Buy is helping bridge the opportunity gap by providing underserved youth the 
critical technology skills that put them on a successful path for college and career. 

The Need
Technology know-how is crucial for young people preparing to enter the job market. 
Yet according to the Bureau of Labor Statistics, underserved youth are unprepared for 
jobs of the future. 

 ~ 1.4 million jobs over the next decade (77 percent) will require tech skills, while only 
400,000 people will be trained for them.

The Solution
Through our large pool of talented employees and network of 1,400 stores, we are 
in a good position to bridge the opportunity gap. Our signature programs provide 
underserved teens access to the technology, tech education and workforce readiness 
skills needed to be successful in future careers.

 ~ Best Buy Teen Tech Centers are free, year-round, after-school programs where 
teens can develop critical skills through hands-on activities exploring programming, 
filmmaking, music production and design. We partner with local nonprofits to host 
Teen Tech Centers in underserved communities, and our Geek Squad agents and 
sales associates volunteer their time to help teach important tech skills. By 2020, 
we plan to nearly triple the number of Teen Tech Centers from 11 to 30. 

 ~ Geek Squad Academy (GSA) offers free two-day technology camps for youth ages 
10–18 throughout the country. Classes focus on exposing students to robotics, 
programming, music creation, digital animation and more. In 2017, GSA will reach 
8,500 teens through 40 camps in 39 cities. 

 ~ EveryoneOn Partnership: Best Buy also partners with EveryoneOn, which works 
to close the digital divide and teach digital literacy skills to teens and families living 
in public housing communities. 

Partnerships and Enabling Public Policies
Best Buy partners with national nonprofit organizations to advance our mission to 
help underserved youth develop technology skills in preparation for jobs of the future. 
In 2017 our 11 national partners include Common Sense Media, Girls Who Code, 
GRAMMY Foundation, Hispanic Heritage Foundation, Mouse, Youth Radio and more. 
Through our Community Grants program, we also support numerous local nonprofit 
organizations that help underserved teens learn tech skills. 

As resources for after-school programming continue to be a challenge for many 
schools and nonprofit organizations, the need has never been greater to help ensure 
that youth enter the workforce having the critical skills they need for success. 

Outcomes/Benefits
Over the past decade, Best Buy has supported more than 4.5 million youth through 
Best Buy Foundation partnerships with local nonprofit organizations. In addition, 
according to a recent survey of students who participated in our Teen Tech Centers, 92 
percent believe they will use the skills acquired in future careers, and 94 percent plan 
to continue their education beyond high school. We continue to develop new ways to 
measure long-term outcomes. 
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“Best Buy is committed to 
providing underserved youth 
hands-on access to the 
technology training and tools 
they need to be successful in 
school and prepared for jobs of 
the future.” 
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