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Leading Examples of Change: Deploying IT for Social Development 

 
Introduction 
 
Throughout the centuries, private enterprise has brought people together, introduced 
new value-based activities, and created ways for individuals and communities to 
develop more fully. Whether it was early artisans, risk taking explorers and traders, or 
seafaring merchants, the more people were connected by valuable information and 
economic activity the more they prospered. 
 
The 21st century is no different; yet the circumstances and means of bringing people 
together are radically different. Information technologies (IT), the Internet, mobile 
devices, smart phones, and increasingly available broadband have made information 
more pervasive, instantaneous, individualized, and customizable.  
 
Today billions of mobile information devices are in use complementing the existing 
platforms of desktop, laptop, and cloud computing.  Worldwide there are over 2 billion 
Internet users and 6 billion wireless subscriptions. This is giving rise to what is referred 
to as the era of the “first global citizens and customers”, creating opportunity for 
societal improvement and commerce irrespective of geography and national borders. 
 
Recognizing these dramatic developments, the companies of the Business Roundtable 
(BRT) established the Information and Technology Committee to address many 
fundamentally new issues confronting the private sector and governments across the 
United States and world.  
 
Over thirty leading CEOs from industrial sectors as diverse as utilities, consumer 
products, information and communications technologies, financial services, and many 
others came together to better understand how information and technology are 
changing our lives and the communities in which we live and work. One key area the 
CEOs identified for focus was the deployment of information technology for social 
development.  
 
Led by Ajay Banga of MasterCard and Paul Jacobs of Qualcomm, a working group was 
established to profile leading examples of companies, once again, taking the initiative to 
bring people together through new approaches designed to make their lives and our 
world better. 
 
Leading Examples of Change: Deploying IT for Social Development focuses on five key 
areas of life in 21st century America: education, healthcare, personal finance, public 
administration, and entrepreneurship. Each of these areas is confronting new issues and 
fundamental challenges given the abundance of information and data in today’s world, 
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the rapid pace of technological change, and an increasingly more integrated and global 
economy. 
The common thread throughout each of these areas is how information and 
communications technologies are enabling: 
 

(1) enhanced innovation in goods, services and ways of doing business;  
(2) higher productivity, efficiency and lower costs; 
(3) increased quality through measurement, and 
(4) broader participation by reaching new stakeholders & new markets. 

 
Combined with good public policy, information technology and new approaches to 
deploying it can be a platform for social development across our nation and the world. 
BRT member companies are at the forefront of this effort. 
 
This paper highlights leading BRT companies and their efforts in these five areas. While 
many more examples exist, the committee felt it was important to bring some key 
programs to the forefront so that policy makers and others can appreciate the potential 
for positive change coming from the private sector.  They are not the total solution for 
the many challenges confronting these five areas of our society. Our nation is dealing 
with an environment of constrained resources and need-based choices.  However, 
private sector initiatives and leadership is one way to recognize our current 
environment but not yield to the temptation to put things off to another time.  
 
IT as a Facilitator for Social Development: Company Case Studies  
 
Education 

 
Trends 
 

Competitively skilled STEM (science, technology engineering and mathematics) 
workers are key to the continued economic and technological preeminence of the 
United States. And yet even in the context of 2011’s high unemployment rate, American 
companies report that STEM-related positions remain unfilled. Meanwhile, American 
students continue to test lower in these critical subjects than their counterparts in East 
Asia and Europe – American 15 year olds placed 30th and 23rd in the OECD’s 2009 PISA 
test for math and science respectively, while their Dutch counterparts placed 11th and 
11th and South Korean students placed 4th and 6th.i

Leading Initiative: 

  
 

Project K-Nect 
 

BRT member company Qualcomm recognized that giving students and teachers 
access to their learning materials and each other 24/7 using wireless technology has the 
capability to help transform education in the United States and to bring American 
students’ STEM test scores back into competitive territory. Towards this end, in the 

http://www.projectknect.org/Project%20K-Nect/Home.html�
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2007-2008 academic year, Qualcomm’s leading “Project K-Nect” program began 
distributing 3G-enabled smartphones to 150 students in 8th to 12th grade in 
disadvantaged communities in North Carolina.ii

The 3G smartphones allow the students and their teachers to wirelessly connect 
to educational resources on the Internet and to each other both on and off the school 
campus. The phones also provide access to supplemental math content aligned to the 
teachers’ current lesson plans and allow students to collaborate and to contact after-
school tutors who can assist them with mastering a targeted skill set. 

 

“Project K-Nect” showed promising results after its first year. At the close of June 
2008, surveys found that the students remained excited about the project and enjoyed 
integrating their smartphones into their daily learning experience, bringing their 
educational lives into line with the technology prevalent in their extracurricular lives. A 
study showed a positive correlation between students who participated in “Project K-
Nect” and their final Algebra I proficiency level on the State of North Carolina’s End of 
Course Exam. “Project K-Nect” students had a 30 percent higher proficiency rate in 
Algebra I than their colleagues who did not partake in the program, despite having the 
same teacher in some cases. According to an evaluation by Project Tomorrow, a 
national education nonprofit organization, teachers revealed that the mobile devices 
and the problem based learning approach encouraged by Project K-Nect transformed 
the way they taught math. Teachers relied more on facilitating and less on direct 
instruction, encouraged students to talk with and teach each other, and create 
relevance by creating assignments that help them see math in the real world.  

Based on positive results from Project K-Nect, the Department of Defense 
Education Activity granted a participating school district $2.5 million in 2009 to expand 
the reach of mobile learning to all Algebra I students in Onslow County, North Carolina. 
As of 2010, 85 percent of students felt more successful in math and more than 50 
percent reported considering a career in the math field as a result of participating in 
Project K-Nect, according to the 2010 Evaluation Report prepared by Project Tomorrow. 
The Federal Communications Commission also has awarded Project K-Nect E-rate 
funding to provide 24/7 Internet access to more than 1,400 high school students in 
Onslow County as part of the FCC’s 2011 “Learning On-The-Go” wireless pilot project. 
For more than three consecutive years, the project has demonstrated success in 
students’ achievement. Project K-Nect has now expanded beyond North Carolina to 
Virginia and Ohio with approximately 4,500 students studying Algebra I, Algebra II, 
geometry and biology using mobile devices 24/7. 

 
Leading Initiative: iZone 
 
 A complementary effort to improving student’s STEM competencies is improving 
their school attendance. Cisco’s “iZone” program, launched in 10 New York City schools 
in 2009, uses Cisco networking technology to deliver engaging and innovative lessons. 
NYC students used these remote-connection IT solutions to study neuroscience from a 
Nobel Laureates at the Howard Hughes Medical Institute, learn about the earth’s 
atmosphere and global climate change from a NASA scientist, connect with peers in the 

http://www.transformglobaleducation.org/�
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Gulf Coast and share perspectives on 9/11 and Hurricane Katrina, and access online 
advanced placement and college-preparatory courses.  
 The “iZone” initiative has succeeded in not only improving attendance but also 
student proficiencies. Attendance at “iZone”-enabled schools was 94%, compared to a 
New York City average of 89%, while 93% of “iZone” students passed their Global 
History and Geography Regents Exam, compared to the city average of 50%.iii

 

 These 
results show the promising role that IT might have in revitalizing America’s education 
system. 

Healthcare 
 
Trends 
 

The United States has the world’s largest economy, enjoys one of the world’s 
highest levels of GDP/capita, and spends more on healthcare per capita than any other 
nation on Earth.iv,v,vi And yet the life expectancy for an American is 78.37 years, one of 
the lowest of the OECD nations, while the infant mortality rate in the United States is 
6.06, about the same as Serbia and Belarus. vii,viii

 

 BRT member companies recognize the 
unacceptable and incongruous nature of these circumstances, and are pursuing IT 
solutions to deliver smarter healthcare to Americans and people across the world. 

Leading Initiative: Text4baby 
 

The best-of-breed “text4baby” program, an initiative created by broad coalition 
of forces including founding sponsor Johnson & Johnson and free-bandwidth 
contributors AT&T and Verizon Wireless, delivers all of these qualities.ix

The “text4baby” program was created in 2010 in response to the unacceptably 
high infant mortality in the United States. The program operates as a free service where 
expectant mothers text their projected due dates and receive timed, informative 
messages about caring for their unborn child and through baby’s first year. The success 
of the program saw it undertaken in Russia in March of 2011.

 

x

  
 

Leading Initiative: Health IT 
 

AT&T’s “Health IT” initiatives build on the company’s IT expertise to deliver 
leading solutions to those in need. One area of the AT&T initiative is Global Smart 
Messaging Suite for Health Care.xi This service functions as a mobile messaging platform 
with a modular suite of integrated applications that connects doctors, nurses, other 
hospital staff, and patients. These applications are designed to improve the patient 
experience, and include an automated procedure and meeting reminder service for 
doctors and a tool that automates the process of contacting staff to fill shifts. These new 
approaches to deploying IT make hospitals more efficient and ultimately deliver a better 
patient experience. 

http://www.text4baby.org/�
http://www.att.com/gen/corporate-citizenship?pid=19911�
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A second “Health IT” initiative is AT&T mHealth Solutions Presents 
DiabetesManager®. AT&T has implemented this mHealth solution in pilots with 
employees at AT&T and HCSC – one of the largest health insurers in the United States. 
Patients can use Diabetes Manager not only track food consumption and blood sugar 
levels, but to take better control of self-management of their type 2 diabetes. Patients 
enter information, including blood sugar readings, into a wireless application that 
provides instant feedback and specific guidance based on clinical algorithms. Nurse 
Managers and physicians can also use the system to track progress, and obtain decision-
support on care pathways for the patient.  AT&T mHealth Solutions Presents 
DiabetesManager® is now generally available to healthcare customers for 
implementation.xii

 
 

Public Administration and Assistance 
 
Trends 
 

The same effective data management and distribution that IT delivers to 
education and healthcare is beginning to reinvent the way that cities conduct crucial 
aspects of public administration. Cities are now home to 82% of Americans (and more 
than half of the world’s population) and wield more economic power, greater political 
influence, and more advanced technological capabilities than ever before.xiii

 

 
Simultaneously, cities are struggling with a wide range of financial and service delivery 
challenges, in areas as diverse as transportation, energy, clean water, education, social 
services, public safety, and economic development. BRT members, resident to cities 
themselves, are using their IT expertise to combat existing problems and make cities 
more livable and efficient than ever. 

Leading Initiative: Smarter Cities Challenge 
 

In 2011, BRT member IBM teamed up with 25 cities in 16 countries to deploy IT 
in order to better address these issues with the “Smarter Cities Challenge”.xiv

One such recommendation focused on the handheld devices called Side Partners 
that Baltimore police officers carry. Side Partners had been used to help police officers 
receive information and alerts while they are on patrol. However, IBM’s team found 

 Projects 
tackled a diverse array of municipal challenges, including developing a model to predict 
property vacancy in Syracuse, New York; designing a data-driven land use management 
system in Providence, Rhode Island; and devising a strategy for improving the municipal 
information infrastructure in New Orleans, Louisiana. Baltimore, Maryland was selected 
as the inaugural North American participant in the challenge. At Mayor Stephanie 
Rawlings-Blake’s request, an IBM team worked with the mayor’s office and the police 
department for three weeks with the specific mission of improving Baltimore’s public 
safety. The team endeavored to analyze the “disconnect” between citizens, especially 
youth, and city services in the City of Baltimore and develop short and long-term 
recommendations to address it. 

http://smartercitieschallenge.org/�
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that the devices’ potential was not being fulfilled and recommended that they be 
refitted with the mantra of getting ‘the right data, to the right officer, at the right time’. 
The IBM team proffered updating the Side Partners and their usage so that they can 
receive real-time and geo-specific alerts, geo-specific pictures of suspects, GPS bracelet 
locations and suspect’s phone location, and recognize and identify suspects based on an 
iris, facial features, and fingerprints. These changes will not only help police officers in 
their public safety duties, but are also designed to free up patrol officer time so that 
officers can spend more time interacting with their communities.  

 A second recommendation of the IBM “Smarter Cities Challenge” Team in 
Baltimore targeted improving youth services. The teams call for increased collaboration 
across city agencies by creating a data warehouse to allow common access across 
agencies to selected information, to pilot the sharing of data elements (i.e., attendance) 
across agencies, and to remove privacy barriers to this data sharing via efforts from 
Baltimore’s legal counsel’s office. These recommended changes will enable the city to 
proactively identify high-risk youth and to measure the outcomes of intervention 
strategies, in order to create a safer and stronger community. 
 
Leading Initiative: 2-1-1 San Diego 
 
 “2-1-1 San Diego” is an IT-enabled service designed to make government 
services more accessible and more effective at delivering value.xv

 Dialing “2-1-1” on a mobile or fixed line freely connects citizens in the San Diego 
metropolitan area to a highly trained operator with an intimate understanding of the 
over 6,000 government services offered in the area. For example, a citizen might call 
into “2-1-1 San Diego” and ask for assistance paying their utility bill. The operator is able 
to connect the caller to the correct government service and also to query if there are 
other services that might be useful to the caller, such as food stamp assistance or health 
insurance, which the caller would have otherwise been unaware of. 

 “2-1-1 San Diego” was 
launched in 2005 as a more localized iteration of the national and statewide 2-1-1 
services, and stands out from its larger counterparts because of its grass roots 
connection to the community and the value-added services its sponsors have 
empowered it to provide. The initiative is supported by a number of corporations and 
organizations, including BRT member companies Qualcomm and Bank of America. 

The information technologies provided by BRT companies such as Qualcomm 
and others have allowed the “2-1-1 San Diego” service to begin collecting data in order 
to better understand where particular services are most in demand. For example, as 
food stamp information requests peak from callers in a particular area, “2-1-1 San 
Diego” can inform food and nutrition non-profits and city services that this area requires 
more of their resources, increasing efficiency. Qualcomm’s sponsorship of “2-1-1 San 
Diego” has also enabled the service to release a mobile app for police and other civil 
servants that provides access to the enormous “2-1-1” database, so that these officers 
and servants can deliver more meaningful assistance in the field.  
 
 

http://www.211sandiego.org/�
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Personal Finance 
 
Trends 
 

The average American household with at least one credit card has approximately 
$10,700 in debt.xvi

 

 This unacceptably high number has grown over the last few years in 
the midst of the economic crisis that has seen the housing market collapse, wages fall, 
and the unemployment rate rise dramatically. While it is these macroeconomic factors 
that have fundamentally informed the debt of the American public, BRT member 
companies understand that financial awareness can empower citizens towards 
responsible personal finance, and have implemented IT-based initiatives towards this 
and other positive personal finance outcomes. 

Leading Initiative: Mobile Payment from MasterCard 
 
 MasterCard’s mobile payment services are changing the way that underserved 
communities and societies in developing countries access basic financial services. In a 
world of seven billion people, there are now five billion activated mobile phones 
according to the GSMA. Through its cloud-based Mobile Payments Gateway, 
MasterCard’s service allows mobile phones of all kinds – from smartphones to the most 
basic mobile devices – to make secure payments in real-time. This service provides a 
bridge between the mobile world and the traditional financial payment system allowing 
all to participate in the global economy. 
               While such a service has long been embedded into the more developed 
societies in the world, mobile payment provides an untold benefit to communities 
where this bridge has not yet developed. For example, via its joint venture with 
Telefonica, MasterCard is bringing its mobile payments service to much of Latin 
America. A resident of Mexico City, who might normally have had to drive miles in traffic 
during business hours to pay an electricity bill, is now able to complete this task 
wirelessly and instantly. In addition to allowing for painless bill payments, the mobile 
payment service delivers an instant productivity boost and higher living standard to the 
resident.   

MasterCard is expanding these efforts to ensure citizens of the world can 
participate in a vast economy that is increasingly merging the physical world with the 
virtual. As merchants continue to expand their eCommerce properties and ship goods 
internationally, these underserved communities need access to the eCommerce 
marketplace- and MasterCard is providing it through solutions such as virtual payment 
cards that link to a mobile money account. These solutions combined with other 
personal financial management tools allow users to have a full grasp of their balances 
and spending. One example is the work MasterCard is doing with Airtel and Standard 
Charter in Africa. MasterCard is providing virtual payment cards along with MasterCard 
inControl to help consumers purchase items online and automatically inform them of 
when they spend a predetermined amount – allowing them to better balance their 
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finances even when buying goods online. 
 
Leading Initiative: Financial Inclusion and Financial Literacy 
 

Financial inclusion is not an issue that is confined to the developing world - in the 
U.S., 30 million people are estimated to be unbanked or under-banked. Visa was 
founded on the principle that everyone has the right to access convenient, reliable and 
secure payment services. Experience has shown that access to electronic payment 
products and services can be a catalyst for broader financial inclusion. To that end, Visa 
is working with governments, technology partners and financial institutions to extend 
access to its global network, particularly with prepaid products and through mobile 
channels.  
                In the U.S., Visa is working with governments in approximately 40 states to 
distribute benefits electronically to millions of under-banked Americans. These prepaid 
cards replace costly and insecure checks, and give individuals all the benefits of access, 
flexibility and security that come with Visa. Also, Visa works with governments and 
businesses across the U.S. to distribute payroll on prepaid products, enabling individuals 
to pay bills, shop online and pay for food without worrying about check cashing fees and 
the risk of carrying cash.  

Of course, once people have access to financial services, it is important they 
know how to use them responsibly. That is why for more than 15 years Visa has 
provided a free financial literacy program to millions around the world. The program, 
localized in 30 different countries, teaches people of all ages how to spend, save, and 
budget responsibly.  

Among the most popular components of the program are the educational video 
games NFL Financial Football and FIFA Financial Football (Financial Soccer in North 
America).  The games reward players with points for mastering concepts such as 
understanding how interest is accumulated, how to control discretionary spending, and 
how to successfully manage debt.  

Visa also works to develop partnerships with government officials. For example, 
through its partnership with the Federal Reserve Bank of Chicago, Visa co-hosts an 
annual Financial Literacy & Education Summit. In addition, 34 states and the District of 
Columbia have partnered with Visa to officially endorse and distribute free copies of NFL 
Financial Football to every middle and high school in their states. 
 
Entrepreneurship 
 
Trends 
 
 In December of 2011, the official unemployment rate of the United States stood 
at 8.5%, the 43rd consecutive month that the rate has been above 5%.xvii Meanwhile, 
immediate remedial responses to the jobs problem have not had a discernible mollifying 
effect. An often-overlooked area of job creation, entrepreneurship, might be the key to 
putting Americans back to work. 

http://www.practicalmoneyskills.com/�
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 Nearly all net job creation since 1980 has occurred in firms less than five years 
old. Indeed, examining employment data over the last 30 years reveals that excluding 
jobs from new firms, the United States’ net employment growth rate is negative on 
average. That is, without start-ups, net job creation in America would be negative in all 
but a handful of years.xviii 
 These data serve to highlight the importance of a successful entrepreneurial 
sector to the overall economic health of the United States. BRT member companies 
recognize this fact, and many firms have initiated programs that deploy IT solutions to 
support American entrepreneurs. 
 
Leading Initiative: BizSpark 
 

Microsoft BizSpark is a global program that helps software startups succeed by 
giving them access to software development tools, connecting them with key industry 
players, and providing marketing visibility.  The program also includes access to 
Windows Azure, a flexible, comprehensive, and powerful cloud platform for the creation 
of web applications and services.  In addition, BizSpark offers technical support, business 
training and a network of over 2,000 partners to connect members with incubators, 
investors, advisors, government agencies, and hosters.  

The program is free of charge for members.  It was designed with the lifecycle of 
a startup in mind to remove upfront costs and have minimal eligibility requirements.  It 
is based on the premise that as startups succeed, so too does Microsoft.  Since it was 
established in 2008, more than 45,000 companies in over 100 countries have joined 
BizSpark.xix

 
 

 

Leading Initiative: Kiva.org 
 
 Kiva.org is a web-based organization that helps its ‘field partners’ – microfinance 
institutions across the world – to access lenders and funds. The site is supported in large 
part by donations from BRT member companies Chevron, Wal-Mart, American Express, 
Intel, and Visa, as well as a $1 million donation in professional services from Ernst & 
Young. These companies recognize the power of entrepreneurship for job creation and 
poverty alleviation. 
 Kiva.org operates as a platform that connects small businesses and individual 
entrepreneurs in impoverished countries and regions with small, individual donations to 
great effect.xx

 

 Through the Kiva.org website or through one of the program’s many 
Apps, a donor can lend a small business owner as little as $25 to great effect. The 
entrepreneur invests this small donation into their business for an increased return, and 
pays the investment back to the donor. Since its founding in 2005, Kiva.org has had a 
98.9% repayment rate, and has reached entrepreneurs in over 60 countries. IT-enabled 
services like Kiva.org illustrate the powerful economic effect that the application of 
information technology can have in communities. 

http://www.microsoft.com/bizspark/About/Default.aspx�
http://www.kiva.org/about�
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Leading Initiative: Supplier Connection 
 

Supplier Connection is a business initiative – funded by BRT members AMD, 
AT&T, Bank of America, Caterpillar, Citigroup, Dell, IBM, Pfizer, UPS, Office Depot, 
Kellogg, and John Deere – designed to help promote small business development and 
job growth in the U.S. while further identifying and growing new supplier capacity for 
large corporations. This is accomplished via a free web site where U.S. small business 
enterprises can register and connect with the supply chains of large companies. In 
addition, the Connection portal provides tools for collaboration between small 
businesses, as well as resources for improving business practice. Ultimately, the portal 
will foster a robust ecosystem of small businesses with the capacity to participate 
effectively in the supply chains of large companies. 

For small businesses, the site offers access to the purchasing community 
of major corporations, potentially leading to new revenue and market opportunities. It 
also provides access to information, education, mentors, collaboration tools and 
software to improve business practices and become more competitive for supplier 
contracts. Small businesses are further encouraged to identify and engage with other 
registered small business enterprises in order to be better positioned to respond to 
potential opportunities. 

For large businesses, the Supplier Connection offers a pre-screened, registered 
group of small competitive suppliers, identification of suppliers who can offer new and 
innovative services or products, opportunities to help drive economic development by 
stimulating growth in the small business community, and finally an opportunity to set 
best practices in supply chain through a multi-industry partnership. 
 
Expanding Initiatives and the Benefits of Deploying IT for Social development: Policy 
Considerations 
 
These examples, and others not included, by other BRT companies highlight the benefits 
that can be realized from deploying IT for areas key to social development. The five 
areas chosen are by no means the only ones worthy of attention and support. More 
leading examples and initiatives are welcome and needed if the full potential of 
deploying IT for social development is to have the beneficial human multiplier effect it is 
capable of.  At this time of pressing resource constraints especially, communities around 
our nation are rethinking how they are doing things and where improvements can be 
achieved.  
 
This will require thoughtful leadership from the private sector and government at all 
levels. In turn, collaboration on policy issues that can both accelerate and retard the 
beneficial deployment of IT needs to be thought through.  BRT companies cite the 
implications of privacy, promoting digital literacy, spectrum availability, cyber security, 
ensuring stable and trustworthy networks, and other policies that impact the ability to 
scale proven pilot programs that are bringing good things to those touched by them. 
Policy issues such as these are important and should not be dismissed. Yet they should 
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also be examined for their impact. Enabling social development through constructive 
and practical policy choices by communities and their leaders will allow IT to improve 
people’s lives and contribute their future. 
 
As an organization of our nation’s leading CEOs, the BRT welcomes the opportunity to 
participate in this collaboration with community and government officials to find the 
right balance for growth and social development.  
 
Business: Investors in Social Development 
 
American business has a long history of providing philanthropic support to communities 
across the country. It has elaborate programs that support employee engagement in 
community activities. These are important. They provide impetus for collaboration in 
ways that public sector support programs are at times constrained from doing. 
 
But in this era of overwhelming access to information, daily individual to individual 
global interaction, intense competition, and increasing interdependency between the 
private and public sectors, business’ real potential is leveraged when it invests in new 
business models that promote social development and growth. The convergence of 
information and technology has become a powerful force in the world today. America 
has led this phenomenon in many ways through thoughtful and forward looking 
economic and policy partnership between government and the private sector.  
 
As we deal with both the challenges and opportunities that lie ahead, American business 
is both capable and willing to provide new models for growth and development. The 
past has shown us that both for-profit and philanthropic models can achieve meaningful 
things.  
 
However, we believe that the real multiplier for social development and change comes 
when business invests in new models that drive improvement in the social condition of 
individuals. These models create forces that are more sustainable and tend to scale to 
larger levels of impact. 
 
It is our hope that the examples of change contained in this report are an inspiration for 
more private sector leadership, investment, and collaboration. The impact is powerful 
when business and communities successfully work together to provide creative and 
sustainable solutions to pressing needs. The century characterized as the “information 
age” provides an opportunity for this potential to become a reality.  This is possible in 
America more than anywhere else in the 21st century. With the World Wide Web less 
than 20 years old, this revolution has only just begun. It’s time to accelerate these 
collaborative efforts to bring about these positive forces of change. 
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